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Disclaimer

This presentation contains forward-looking statemen ts.  These forward-looking statements are 
subject to risks, uncertainties and assumptions, so me of which are beyond our control.  Actual 
results may differ materially from those expressed or implied by these forward-looking 
statements.  Because of these risks, uncertainties and assumptions, the forward-looking 
events and circumstances discussed in this presenta tion might not occur in the way we 
expect, or at all.  You should not place undue reli ance on any forward-looking information.

In preparing the information herein, FET have relie d upon and assumed, without independent 
verification, the accuracy and completeness of all information available from public sources or 
which was provided to FET or which was otherwise re viewed by FET.  Neither FET nor its 
advisors have made any representation or warranty a s to the accuracy or completeness of 
such information and nor do they assume any underta king to supplement such information as 
further information becomes available or in light o f changing circumstances.  None of FET, nor 
any of their respective affiliates, advisers or rep resentatives shall have any liability whatsoever 
(in negligence or otherwise) for any loss howsoever  arising from any use of this presentation 
or its contents or otherwise arising in connection with this presentation.  Neither this 
presentation nor any of its contents may be reprodu ced to a third party without the prior 
written consent of FET.
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Mobile Market Mobile Market during 4Qduring 4Q ’’0909 (from NCC Stats)(from NCC Stats)

�� Market mobile subscribers: Market mobile subscribers: ��� ���� � 6.8% 6.8% YoYYoY

�� TTotal outgoing minutes: otal outgoing minutes: ��� ���� � 10.9%10.9% YoYYoY

�� Market mobile revenue Market mobile revenue ��� ���� � 0.9% 0.9% YoYYoY

�� Intensive competition continues while Intensive competition continues while 
small operators take some market sharesmall operators take some market share

RegulatoryRegulatory

�� NCC to implement mandatory price cut NCC to implement mandatory price cut 
of 5.87% (of 5.87% ( ��� ���� � CPICPI--X%) on SMS and mobile X%) on SMS and mobile 
offoff --net tariffs starting April 2010 for 3 net tariffs starting April 2010 for 3 
yearsyears

Source:  OperatorsSource:  Operators’’ factsheetsfactsheets

VIBO+
APBW
11%

FET
27%

CHT
35%TWM

27%

2009 2G+3G Mobile Service Rev Share2009 2G+3G Mobile Service Rev Share2009 2G+3G Mobile Service Rev Share

Taiwan Wireless MarketTaiwan Wireless Market
OverviewOverview

Mobile Market and RegulatoryMobile Market and Regulatory
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Total Subscribers (‘000)Total Subscribers (‘000)

22%

78%

6,245

Operational PerformanceOperational Performance
Subscriber, Churn Rate and MOUSubscriber, Churn Rate and MOU

6,229 6,267

Improved Postpaid Churn RateImproved Postpaid Churn Rate

6,249

Improved Postpaid Minutes of UseImproved Postpaid Minutes of Use

6,240
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NT$ mn

7,176 7,749

12.5% 14.1%

2,000
4,000
6,000
8,000

2008 2009
0%
5%
10%
15%

Non-Voice Rev Non-Voice % of Service Rev

(subs)

8,30911,952
30,676

51,311
66,333

83,194
102,870

123,832

150,444

180,763

216,177
204,743

0

50,000

100,000

150,000

200,000

250,000

1Q
-0

7

2Q
-0

7

3Q
-0

7

4Q
-0

7

1Q
-0

8

2Q
-0

8

3Q
-0

8

4Q
-0

8

1Q
-0

9

2Q
-0

9

3Q
-0

9

4Q
-0

9

3G & HSPA Data Centric Growth3G & HSPA Data Centric Growth

Continue to maintain Continue to maintain 
growing momentumgrowing momentum

Source:  Company Data

NonNon --Voice PerformanceVoice Performance
NonNon --Voice and Increasing Wireless Broadband CustomersVoice and Increasing Wireless Broadband Customers

14.1%
11.7%12.5%
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FET TWM CHT

2009 Non-Voice % of Service Rev2009 Non-Voice % of Service Rev

#1: FET continues to lead 
in non-voice market

FET  YoY Non-Voice Growth FET  YoY Non-Voice Growth 

��� � 8%
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31.8% 36.2% 50.8% 55.0% 59.0%

63.8% 49.2% 47.2% 45.0% 41.0%
68.2%

52.8%
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Y2004 Y2005 Y2006 Y2007 Y2008 Y2009
 Non-SMS rev % to data rev 
 SMS rev %  to data rev

NonNon --Voice PerformanceVoice Performance
Wireless Access  Wireless Access  -- The Volume Growth DriverThe Volume Growth Driver

SMS % of Non-Voice RevSMS % of Non-Voice Rev Non-Voice Rev Breakdown in 4Q’09Non-Voice Rev Breakdown in 4Q’09

SMS portion getting smaller

Source:  Company data

43%

2%3%
9%10%
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Messaging
Related

Web
access

WAP
access

Music Commerce Home
access

Major growth to specific categories:
� Web access/datacard ( ��� � 76%YoY)
� WAP access ( ��� � 11%YoY)

Note: Messaging related including SMS/ MMS/ Video Calls
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Consolidated FinancialConsolidated Financial
FY2009FY2009

Source: 2009 audited financial statement
(1) EPS calculated by current outstanding shares of 3,258,501K

Item
Unit: NT$ Million, except for EPS

9,2302,2502,3712,3082,301� Net Income

$0.69

45.9%

5,977

13,523

14,775

$0.73

44.7%

6,064

13,969

15,358

$0.71

44.4%

5,870

13,714

15,048

$0.71

45.7%

6,033

13,631

14,881

$2.83

45.2%

23,943

54,837

60,062� Total Revenue

� EPS(1)

� Service EBITDA Margin %

� EBITDA

� Service Revenue

1Q’09 2Q’09 3Q’09 4Q’09 FY2009
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As of 2009 Q3As of 2009 Q3

Consolidated FinancialConsolidated Financial
20020099 QQ44 Financial StatsFinancial Stats

As of 2009 Q4As of 2009 Q4
Cash & Cash Equivalents
Total Borrowing
Net Debt
Shareholders’ Equity

¾¾ Capital SurplusCapital Surplus
¾¾ Legal ReserveLegal Reserve
¾¾ UnUn--appropriated Earnings fm Prior Yearsappropriated Earnings fm Prior Years
¾¾ UnUn--appropriated Earnings fm This Yearappropriated Earnings fm This Year

Debt/Capitalization Ratio
¾¾ Gross (%)Gross (%)
¾¾ Net (%)Net (%)

Free Cashflows – YTD
Cash-based Capex – YTD

EPS(NT$) – YTD

ROA
ROE

Source:  FET Consolidated financials; above EPS calculated by current outstanding shares of 3,258,501K

(NT$ mm unless otherwise stated)

9,674
936

��� �
72,375
19,48719,487

9,0679,067
1,0331,033
9,2309,230

11..33% % 
��� ���� �

15,543
6,411

$2.83

10.6%
12.6%

7,017
1,538

��� �
70,166
19,48719,487

9,0679,067
1,0331,033
6,9806,980

22..11% % 
��� ���� �

9,884
4,825

$2.14

10.9%
13.8%
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Devices LaunchedDevices LaunchedDevices Launched

�� Windows Phone SeriesWindows Phone Series
�� Acer Acer neoTouchneoTouch

(Premium for business users)(Premium for business users)

�� Acer Acer beTouchbeTouch E100E100

�� Android Phone SeriesAndroid Phone Series
�� Acer Liquid Acer Liquid (Premium)(Premium)

Most Powerful CPU:768MHz and most Most Powerful CPU:768MHz and most 
High resolution large screen 3.5High resolution large screen 3.5””, , 
480x800 pixels480x800 pixels

�� CommtivaCommtiva Z1/T1 Z1/T1 (Customized)(Customized)
3.23.2”” 320x480 pixels; Android 1.6; 320x480 pixels; Android 1.6; 
Enter the Enter the smartphonesmartphone world easily world easily 
(affordable price and friendly UI)(affordable price and friendly UI)

�� In 2008, In 2008, smartphonesmartphone accounted for 11% of the accounted for 11% of the 
total mobile phone markettotal mobile phone market

�� Market forecast in 2014, Market forecast in 2014, smartphonesmartphone will will 
account for 29% of world marketaccount for 29% of world market

�� Between 2008 and 2009, Between 2008 and 2009, smartphonesmartphone
shipment grow by 23% while other phone shipment grow by 23% while other phone 
decline by 9%decline by 9%

�� Expect to see Android phone sharply increase Expect to see Android phone sharply increase 
even over Windows phones in 2014even over Windows phones in 2014

Market AnalysisMarket AnalysisMarket Analysis

2010 Plan2010 Plan2010 Plan

2010 2010 SmartphoneSmartphone DirectionDirection

�� Continue to launch full ranges of devices with Continue to launch full ranges of devices with 
leading handset makersleading handset makers

�� Continue developing Continue developing ‘‘S MartS Mart’’ service targeting service targeting 
on Chinese ethnic market on Chinese ethnic market 

SmartphoneSmartphone UpdateUpdate
Speed Up Speed Up SmartphoneSmartphone Offering and ServicesOffering and Services
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�� Successfully acquired nonSuccessfully acquired non --FET FET 

usersusers �� 62% of the users are not 62% of the users are not 
FET subsFET subs

�� Accumulated application Accumulated application 
downloads over 75,000                     downloads over 75,000                     
�� averagely each customer averagely each customer 
downloads 4.2 applications per month downloads 4.2 applications per month 
(almost the same as i(almost the same as i--phone app store phone app store 
4.5 apps per month)4.5 apps per month)
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38%
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62%
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Apps Download Counts
Accumulated Download Apps

FET Smart App “S Mart”FET Smart App FET Smart App ““ S MartS Mart ”” ‘S Mart ’App Downloads‘‘S Mart S Mart ’’App DownloadsApp Downloads

‘‘S MartS Mart ’’ PerformancePerformance
Reaching to NonReaching to Non --FET users FET users 
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Features:Features:
�� TaiwanTaiwan ’’s first android app store with charging model enabl eds first android app store with charging model enabl ed
�� First Chinese app store has B2B2E business model for  enterprise First Chinese app store has B2B2E business model for  enterprise segmentsegment

20092009

S Mart 
Launch

S Mart S Mart 
LaunchLaunch

Charging 
Model 
Enable

Charging Charging 
Model Model 
EnableEnable

Co-op with 
CONEXUS 
members

CoCo--op with op with 
CONEXUS CONEXUS 
membersmembers

Approaching to 
Greater China 
Mobile Market

Approaching to Approaching to 
Greater China Greater China 
Mobile MarketMobile Market Multiple 

OS 
support

Multiple Multiple 
OS OS 

supportsupport
Establish    

Asia Developer 
Center

Establish    Establish    
Asia Developer Asia Developer 

CenterCenter

‘‘S MartS Mart ’’ DevelopmentDevelopment
Roadmap Roadmap 

2010~2010~
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�� On Dec 23On Dec 23thth, 2009, FET debut , 2009, FET debut ““4G services4G services”” using using 
WiMAXWiMAX technology, in Taichung Citytechnology, in Taichung City

�� WiMAXWiMAX suits more for static and nomadic, heavysuits more for static and nomadic, heavy --
download type of Internet usage, while 3.5G is download type of Internet usage, while 3.5G is 
more perfectly match for Mobile Phone Users who more perfectly match for Mobile Phone Users who 
sought instant access and conveniencesought instant access and convenience

�� FET will continue its development in the realm of FET will continue its development in the realm of 
mobile access technologies for a harmonic comobile access technologies for a harmonic co--
existence as well as the applications that run on top to existence as well as the applications that run on top to 
best serve all our customersbest serve all our customers’’ needsneeds

�� OOne half of ne half of WiMAXWiMAX signsign--ups comes from household ups comes from household 
demand, and the other half are the nomadic demand, and the other half are the nomadic dongledongle
usersusers

WiMAXWiMAX
Commercially in Service since DecCommercially in Service since Dec ’’0909
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Focus:

�� Wireless Wireless is the future and Service Service is the key

Strategy:

� Position as the Integrated Wireless Multimedia Service Provider

� Continue to drive Cost Efficiency

� Accelerate Network Construction

� 3G network upgrade

� WiMAX expansion in dense municipal areas starting 2H

� New Opportunities

� Active partnership with CMCC for VAS operations in China 

� Seeking expanding WiMAX coverage through partnership

� Engage in digital broadcasting opportunity

2010 Strategic Direction2010 Strategic Direction
Focus and DirectionFocus and Direction
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-0.2%2,301+2.0%2,2502,296� Net Income

-0.2%$0.71+2.0%$0.69$0.70� EPS(1)

+1.5%14,881+2.3%14,77515,110� Total Revenue

45.9%

5,977

13,523

2009 Q4
Actual

-2.4%

-0.6%

QoQ% YoY%
2009 Q1
Actual

2010 Q1
Forecast

Item
Unit: NT$ Million, except for EPS

45.7%

6,033

13,631

44.1%� Service EBITDA Margin %

-3.3%5,835� EBITDA

-1.4%13,440� Service Revenue

2010 Q1 Consolidated Financial Forecast2010 Q1 Consolidated Financial Forecast
2010 Q1 Forecast vs. 2009 Q4 & 2009 Q12010 Q1 Forecast vs. 2009 Q4 & 2009 Q1

Source:  FET Consolidated financials; EPS calculated by current outstanding shares of 3,258,501K
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Management HighlightManagement Highlight
Key MessageKey Message

�� Successfully enter Successfully enter smartphonesmartphone market with open market with open 
application storeapplication store

�� Strive to boost up data revenue to cope with voice Strive to boost up data revenue to cope with voice 
revenue drop due to regulatory intervention and revenue drop due to regulatory intervention and 
intensified market competitionintensified market competition

�� Continue to search opportunities in greater China Continue to search opportunities in greater China 
marketmarket
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Q & AQ & A
Websites email

Investor Relations              

IR@fareastone.com.tw

Investor Relations              

IR@fareastone.com.tw

http://corporate.fetnet.net

http://www.fetnet.net

http://corporate.fetnet.net

http://www.fetnet.net

For Further Information:


